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0" "Table 1: Cost of a digital sign for 3 years
40" LCD screen S875
$ Player hardware $700
0 Display mount $140
+& ) &) Player software S400
$+0& - % . Management software & tech support $915
Installation S490
Initial project management $200

Jotal 53,?25
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Capital costs for digital signage networks, 2004-2010

2010 $8,500 ¢8,250

M 2009 ‘

2008

2007

Lol 2008

2004

For more about this data, visit www.wirespring.com/reports/

€ 2011 wirespring.com
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Pricing of digital signage components, 2009 vs. 2010

$1300

m $875 g
$775 $740
$490
$405$400
$140 II $225 g200
iiiill' llIIIlII'

40" LCD screen  Player hardware Display mount Player software Management Installation  Initial project
software & tech management

support

For more about this data, visit www.wirespring.com/reports/ @ 2011 wirespring com
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Cost breakdown for digital signage networks, 2010

Management software & tech support

40” LCD screen

Player hardware

19%

Installation 13%

Player software
Initial project management
Display mount

For more about this data, visit www.wirespring.com/reports/ @ 2011 wirespring.com
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What do people expect to pay for a 40" commercial
LCD screen (including 3 year warranty)?

(Among those with no project experience) 40%

$750 - $1,000
Less than $750

$1,000 - $1,200 0% 20%

Y14 $1,200 - $1,500

$1,500 or more

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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What do people expect to pay for a 40" commercial
LCD screen (including 3 year warranty)?

(Among those with small project experience only) 44%
$750 - $1,000
$1,000 - $1,200
23% 23%

<. Less than $750

$1,500 or more
7%

$1,200 - $1,500 3% ‘

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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What do people expect to pay for a 40" commercial
LCD screen (including 3 year warranty)?

54%

(Among those with large project experience only)

$750 - $1,000
$1,000 - $1,200

$1,200 - $1,500

Less than $750
$1,500 or more

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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What do people expect to pay for a 40" commercial
LCD screen (including 3 year warranty)?

(Among those with mixed project experience)

$750 - $1,000
$1,000 - $1,200

$1,500 or more

< Less than $750

$1,200 - $1,500

For more about this data, visit www.wirespring.com/reports/
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Are people more likely to use commercial
or consumer-grade screens in their projects?

(Among those with no project experience)

Consumer 67%
Commercial

Don’t use
0%

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com

——

wirespring

(9




Are people more likely to use commercial
or consumer-grade screens in their projects?

(Among those with small project experience)

91%

Commercial
Consumer

Don’t use
0%

For more about this data, visit www.wirespring.com/reports/ @ 2011 wirespring.com
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Are people more likely to use commercial
or consumer-grade screens in their projects?

(Among those with large project experience)

100%

(S Commercial

Consumer

Don’t use

For more about this data, visit www.wirespring.com/reports/ @ 2011 wirespring.com
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Are people more likely to use commercial
or consumer-grade screens in their projects?

(Among those with mixed project experience)

100%

(S Commercial

Consumer

Don’t use

For more about this data, visit www.wirespring.com/reports/ @ 2011 wirespring.com
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Are people more likely to use commercial
or consumer-grade projectors in their projects?

(Among those with no project experience)

100%

(VS Don’t use

Consumer

Commercial

For more about this data, visit www.wirespring.com/reports/ @ 2011 wirespring.com
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Are people more likely to use commercial
or consumer-grade projectors in their projects?

(Among those with small project experience)

48%

Commercial
Don’t use
18%

Consumer

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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Are people more likely to use commercial
or consumer-grade projectors in their projects?

(Among those with large project experience)

66%

Commercial
Don’t use

Consumer 10%

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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Are people more likely to use commercial
or consumer-grade projectors in their projects?

(Among those with mixed project experience)

60%

Commercial
Consumer

20%
Don’t use

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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What size screens are most commonly
used in digital signage projects?

(Among those with no project experience)

& 30 - 42 inches

skLY Larger than 60 inches
Projector
50 - 60 inches

42 - 50 inches

17" 24 -30inches

19 - 24 inches

WP 12 - 19 inches

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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What size screens are most commonly
used in digital signage projects?

(Among those with small project experience)

42 - 50 inches

FEL 30 -42 inches

.| 50 -60inches
24 - 30 inches

pyo 7 -12 Inches
P 19 - 24 inches 22%' zzﬂfo

IWVA Larger than 60 inches

AR 12 -19 inches

o
-
a

¢

4%

4%

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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What size screens are most commonly
used in digital signage projects?

(Among those with large project experience)

42 - 50 inches
30 - 42 inches

Ji T-12Inches

“ |5 Larger than 60 inches
gEEA 50 - 60 inches

15%

LY 19 - 24 inches

4%

14% 1

EVA  Projector

9% 12 - 19 inches

701”0 24 - 30 inches

[:
118 . wfn .'I
0% Less than 7 inches ‘

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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What size screens are most commonly
used in digital signage projects?
(Among those with mixed project experience)

42 - 50 inches
30 - 42 inches

Ji T-12Inches

bri/A 19 - 24 inches

36%

ebiE M 50 - 60 inches
YA 24 - 30 inches

kYA 12 - 19 inches

Wl Projector

Laraer than 60 inches
0%
For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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What do people expect to pay for a digital
signage media player (just the hardware)?

(Among those with no project experience) 40% 40%

Less than $500
$750 - $1,000

$1,500 or more

20%

(LA $500 - $750

y 1 -$1
$1,000 - $1,200 0%

0%
0% ‘
$1,200 - $1,500 “

For more about this data, visit www.wirespring.com/reports/ @ 2011 wirespring.com
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What do people expect to pay for a digital

signage media player (just the hardware)?

(Among those with small project experience only)

$500 - $750
Less than $500

$750 - $1,000

<4/  $1,500 or more

$1,200 - $1,500
$1,000 - $1,200

For more about this data, visit www.wirespring.com/reports/
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What do people expect to pay for a digital
signage media player (just the hardware)?

(Among those with large project experience only)

$500 - $750
Less than $500

$750 - $1,000

<18 $1,500 or more

$1,200 - $1,500 3%

0
0% 9 &
$1,000 - $1,200 “
For more about this data, visit www.wirespring.com/reports/
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What do people expect to pay for a digital
signage media player (just the hardware)?

(Among those with mixed project experience)

$500 - $750
$750 - $1,000

Less than $500

G4 $1,500 or more

8%

$1,000 - $1,200
0

O'nf'u 0 /E'
$1,200 - $1,500 “

For more about this data, visit www.wirespring.com/reports/
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Are people more likely to use commercial
or consumer-grade media players in their projects?

(Among those with no project experience)

0
Ya 8 Consumer 67%

k¥ Don’t use

Commercial
0%

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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Are people more likely to use commercial
or consumer-grade media players in their projects?

(Among those with small project experience)

0
Commercial 82%
Consumer

Don’t use
0%

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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Are people more likely to use commercial
or consumer-grade media players in their projects?

(Among those with large project experience)

98%

Commercial
Consumer

Don’t use
0%

For more about this data, visit www.wirespring.com/reports/ @ 2011 wirespring.com
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Are people more likely to use commercial
or consumer-grade media players in their projects?

(Among those with mixed project experience)

90%

Commercial
Consumer

Don’t use
0%

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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What do people expect to pay for a
tilting wall mount?

(Among those with no project experience)

Less than $100
$100 - $200

$300 or more

$200 - $300

-

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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What do people expect to pay for a
tilting wall mount?

(Among those with small project experience only)

Less than $100

$200 - $300

$300 or more
0%

-

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring. com
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What do people expect to pay for a
tilting wall mount?

(Among those with large project experience only)

Less than $100
$100 - $200

$200 - $300

0,
$300 or more 13%
0%

\

For more about this data, visit www.wirespring.com/reports/
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What do people expect to pay for a
tilting wall mount?

(Among those with mixed project experience)

Less than $100

$200 - $300

$300 or more
7%

a

For more about this data, visit www.wirespring.com/reports/
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Are people more likely to use commercial
or consumer-grade wall mounts in their projects?

(Among those with no project experience)

67%

Consumer
Don’t use

Commercial
0%

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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Are people more likely to use commercial
or consumer-grade wall mounts in their projects?

(Among those with small project experience)

72%

Commercial
Consumer

Don’t use
0%

For more about this data, visit www.wirespring.com/reports/ © 2011 wirespring.com
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